
Marketing your 
Club



What is 
marketing?

• Marketing is about 
effectively promoting your 
Club, its activities, and the 
benefits it provides. 

• As simple as posting on 
your local community 
Facebook page, holding a 
‘Come and Try’ session or 
offering an early bird 
special for registrations. 



Marketing concepts

The 5Ps of marketing:
• Product: what registration types 

are you offering?
• Price: how much is registration 

and what discounts can you 
offer?

• Place: where will teams 
play/train? What other facilities 
do you have on offer?

• Promotion: how will you let 
people know about your Club?

• People: do you have the right 
people involved in your Club?



Benefits of marketing

• Increased registrations
• Enhanced brand, image 

and reputation
• Perceived value for money
• New partnership 

opportunities or in-kind 
support

• Increased awareness and 
credibility in the 
community.



Developing a 
marketing plan

• Basic elements:
• Executive summary
• Objectives/goals
• SWOT analysis
• Target markets
• Key messages
• Strategies
• Action plan
• Budget
• Evaluation



Marketing plan template



Social media
Is a great way to:

• promote activities, news and resources

• develop your brand
• drive traffic to your Club website

• connect with communities 
• increase online engagement and awareness

• offer insights into the content that your Club 
members want.

It is important for your Club to determine which 
social media platforms are most effective. 



Tips for using social 
media
• Begin with just one or two platforms –

Facebook and Instagram recommended.

• Use a social media content calendar. 

• Create your own content or share content.

• Get some great images.

• Have a call to action eg. register now.

• Use tags and hashtags.

• Facilitate user-generated content.

• Consider paid social media advertising.

• Use Community Facebook pages.

• Consider when it is best to post.

• Monitor and interact regularly.



Media
Traditional media sis one of the best ways 
you can attract attention for your Club and 
its activities. 

Tips:
• Get to know your local journalists.
• Send media releases. 
• Check their deadlines.
• Have good photos available.
• Have an allocated spokesperson.
• Check if your local radio station has a 

regular segment available.
• For any issues management, refer 

directly to NSWRL’s Media Team.



Website
Websites are a simple and 
effective way to communicate to 
your members, supporters and 
the local community. 

Some key tips:
• Include basic information such 

as registration information, 
policies, constitution, contact 
details.

• Ask around – a parent may be 
able to help.

• Link to it from your social 
platforms.



Paid advertising

Advertising is paid information that 
appears in different forms of 
media.

Some key tips:
• Choose the most appropriate 

advertising method – print, 
radio, social media.

• Assess cost and determine if you 
have budget.

• Have a clear call to action.
• Include contact details.



Electronic direct mail
eDMs can:
• drive traffic to your website
• engage your audience
• reach those who may not be on social media
• promote Club activities
• highlight player, volunteer and Club achievements.

Some key tips:
• Use the communications function within 

MySideline.
• Ensure you are only sending relevant information.
• Write concisely.



Flyers, posters, banners 
and other printed 
materials

Printed materials are relatively cheap and 
easy to create and can have a huge 
impact on the local market your Club may 
be trying to target.

Some key tips:

• Use a program such as Canva to create 
professional looking materials.

• Include key information. 

• Consider including a QR code. 
• Identify places to distribute materials.



Branding

• Branding is more than just a 
logo on a jersey or a website.
• A brand can take on a life on its 

own by:
• giving your Club a strong 

positive image
• setting your Club and 

activities apart from others
• increasing trust and loyalty
• acting as a sales engine
• attracting more partners.



Tips for creating 
a strong brand:

• Be disciplined and 
consistent in apply your 
branding.

• Employ your tone of voice 
in all marketing.

• Consider updating your 
branding.

• Create an online store so 
people can purchase 
merchandise all year. 

• Ask for feedback.



Partnerships

Local Group / Association / 
NSWRL 
• Encourage Clubs within your 

area to work together more.
• Development / representative 

opportunities.
• Regular reviews of 

competitions 
• Planned and proactive 

communication.
• A positive and supportive 

environment.



Partnerships (cont)

NRL Development Officers
• ‘Behind the Goal Posts’ as part of 

the curriculum at local high 
schools.
• Regular school gala days / 

carnivals and competitions.
• ‘League Star’ programs.
• ‘Come and Try’ sessions. 
• Girls tackle sessions to encourage 

more female players the 
opportunity to try the game.



Partnerships (cont)

Senior Clubs
• ‘Team of the Week’ 

initiative.
• Promoting pathways to the 

Senior Club.
• Grade players to help coach 

or be a trainer for teams.
• Senior Club present at grand 

final jersey presentation, 
award evenings etc.



Partnerships 
(cont)

NRL Clubs
• Participate in game day 

activities.
• Have NRL players visit local 

schools
• Be part of ‘Back to Junior’ 

initiatives where NRL players 
visit local Clubs

• Host NRL Clubs at your local 
grounds.



Events
Events can be a great way to raise 
awareness and recognition and support 
the social aspects of your Club.

Consider:
• ‘Come and Try’ sessions or open days

• Season launch with music, food stalls

• Treat game days as an event – music, 
canteen, ground announcements

• Mental health talks or injury prevention 
and management workshops

• Munchkin League for younger kids

• Trivia night or dress-up night to raise 
money.



Final tips on 
getting started

• Raise it with members at a 
Committee meeting to get 
buy in. 

• Look at how other Clubs 
market themselves. 

• Don’t forget about 
existing players! 



Resource available to support you!



Thank you!


